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 Using Social Media to Promote Your Green Map
Now that you know how to make a Green Map, the next step is to get the word out about your mapmaking events and the finished Green Map. Promoting your project across the web makes sense, but you may be unfamiliar with tools that can help you reach networks. Here’s how you can use free social media to promote your Green Map project. Most platforms offer ways to embed your content into your website, too (check their Help for details).
The focus of this Social Media Guide is to promote your local Green Map and also the global network. The more references to Green Map worldwide, the wider your audience becomes and the more you help everyone involved in Green Mapmaking. 

Created in mid-2013 and updated in 2017, this introduction includes the main types of social media. New options, and regional options are available too – selecting among them will be easier once you review this guide. Even if the exact details are outdated here, you will be able to use this advice in a general way.
Twitter, Blogs, Facebook, video and photo sharing media are covered below. Toward the end, find general hints for maximizing your social media campaigns and having fun! There’s a sample campaign, Internal Social Media Guide, advisory about youth, and more. 
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Twitter

Twitter is a social media platform full of amazing conversations, brands, and people on a global and local level. It's a great resource for announcing new printed editions, events you are hosting, even the addition of each new site on your Open Green Map. Here are example messages, or “tweets”:

Looking for green spots in #Detroit? There’s a #GreenMap for that – bit.ly/grnmapdtw 


(# is used to mark keywords or topics)


@GreenMapNYC thought you’d be interested in this article on #greenroofs in cities - 
nyti.ms/L6EfYl

(@ is used to call out usernames) 

Twitter allows up to 140 characters in each “tweet,” including spaces (our examples are 84 and 98 characters). The shorter your tweet is, the more easily it can be 're-tweeted' (repeated) by others.  This helps expand the audience that your tweet reaches. 

If you are including links to maps, websites, images or videos, use an online “link shortener” such as Bit.ly or TinyURL to shorten the link to save character space (and there’s no need to include the http://). Adding the hashtag #GreenMap will allow you to track Twitter responses and conversations about your map, alongside others in the Green Map global network. 

You can also tweet @username (or click the Reply button) to publicly respond to other’s twitter messages and start a dialogue. It’s good to include trending hashtags related to sustainability, your community or anything else you find pertinent to your message, so more audiences see them. 

To retweet other’s tweets, click the Retweet button under other interesting tweets. You can also click the Favorite button under a tweet to let the original poster know that you liked their tweet, or to save it. 
And don’t forget to get involved in larger discussions! In addition to your feed, the bar at the top of the page makes it easy to track your interests and interactions. The @ Connect tab shows all the tweets sent to you at your username; and the # Discover tab is a feed similar to your main news feed, except rather than an unedited page of tweets from people you follow, it’s a feed of tweets tailored to your preferences based on hashtags you’ve used and users you follow. You can also search for your project name or hashtags to track tweets about your work or interests. 
Get a free account at Twitter.com. You should choose a recognizable, but short name. Start following others and they will follow you - this will expand the network of people who will follow and see your messages. If you want more ideas, check http://bethkanter.org/twitter-rules/. Tweetdeck, Hootsuite, and Twitter Mobile (iPhone) are all great apps for getting started and managing your Twitter account from your desktop, web browser, or mobile device.

Global Promo: Be sure to use #GreenMap when discussing a Green Map project. Please keep us updated with your projects, events, photos, and articles of interest by using our twitter handle @GreenMap to directly message us. 
Note: You can request a short URL for your Open Green Map! Email us the current URL and request OpenGreenMap.org/mydesiredname. 
Blogs
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Share your Green Map news on your own website's blog! Some easy-to-use blogs include WordPress.com and Blogger.com (check around for what’s new and popular). Blogs are great for explaining the processes involved behind your map-making, or even larger-scale issues having to do with your map. It’s also a great place to talk about the global Green Map network and your interactions around the world. 

How to Share a Blog Post on GreenMap.org:
When you have great news and progress to share, you can post a blog on OUR website, too. It will automatically appear in 5 places!

• at GreenMap.org/news 
• on your Mapmaker profile 
• on facebook.com/greenmap
• and on twitter.com/GreenMap
• and linked to GreenMap.org/home!
• there’s even an RSS link so you can share your post too. 
Keep the title short, and the first line interesting. You can write in any language (some blogs have 2 languages)!

Here's how to create the blogpost:
1. Login on lower right at GreenMap.org/home
2. On the right, click the blue link "My Blog" then New Post
3. The form opens up. Type in directly into the box (or if you write it in Word, copy it to SimpleText (or similar) to remove formatting, then put it into the form). 
4. To insert a link, use this:  <a href="http://www.yourwebsite.com" target="_blank">your link text</a>
5. You can add a photo in the body of the post if you have its URL, using this code:
<p> <img src="http://GreenMap.org/greenhouse/files/oasiseco2012.png" class="centeralign"><br>

You may need to click Input format and change the input type to Full HTML (and re-type the “).

Please add a nice image for the upper right corner that's under 1 MB. Click Attached Images to add the photo, and add a short, interesting caption. This image will look good on our iPhone app and widgets.  If you have a press release or other item, click File Attachment. 

Review it carefully - then click Submit. If you find a mistake or the links don't work, click the edit tab and fix it. If you need our help, send us an email including your blog's URL so we can find it quickly. 
How to Embed a Green Map in a Blog
There are different methods for posting maps on your blog. One method is to link in a PDF or an image of your print map that allows users to download, view and/or print their own. 

Another method for posting maps is to embed an Open Green Map on your blog as an interactive widget. It's easy! Once you are logged in at Open Green Map, click the Widget tab over your map, select the size, shape, centerpoint and basemap, then copy and paste the code into your blog.  This won't include the legend, but your embedded map widget will function exactly as it does on OpenGreenMap.org.  
You can include more than one widget to highlight a neighborhood, or a walking tour, or add them to your homepage, like you see at http://GreenMap.org/nyc-energy. Or follow the example at  http://capetowngreenmap.co.za (click the Click Here to see the Map) – find out how to create this ‘lightbox’ here – download the guide (you’ll also find the Embed Open Green Maps in Facebook tutorial on this page).
Global Promo: A great wrap-up to your blog post could include links to other Green Maps that have been created nearby or that inspire you, or highlight the mapmaking tools you’ve found most useful. Or add a Green Map widget that shows maps, photos, and more created by your global network, or enables search for sites on your Open Green Map. 
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Facebook 

Facebook is another great platform for promoting your map and photos of your project in action. There are several types of Facebook pages you can create. NOTE: since Facebook changes all the time, check online for the most recent options. 
1. Personal profile – non-commercial purposes 

2. “Official” page – This page allows you to gather “Likes” instead of Friends. We recommend creating this type of page to promote your map project. 

3. Cause or community group – Groups are optimal for small numbers of people to interact. Groups can be made private, and members must be either added or approved by other members.
4. Note that Facebook often changes the format, title, sharing or terms of use. 
Find the Embed Your Open Green Map in Facebook tutorial here. See an example here that includes a link, too.  

See our advisory about photos of children below.
Facebook Status updates: Add your map using a shortened URL (Bit.ly or TinyURL) will make it visible on the page. Ask a question that you'd love to get others opinions about: Let’s say you’ve recently updated your map to include a new green cafe. Similar to a Tweet, ask your Facebook fans a question about it. Has anyone else been to this new cafe? What did they like? What eco-features are especially interesting? Spark comments!
Events: The best way to promote activities you are hosting or conducting is through Events on Facebook. Make an event by clicking on the “event” button near status updates and fill in the boxes (including an image). Make sure to add interesting pictures and catchy invitation messages! To invite your personal Facebook friends, first, join the event through your personal profile and then invite friends. Suggestion – provide an email address or phone so non-Facebook members can RSVP.  
Global Promo: Make sure to “Like” the Green Map page (Facebook.com/GreenMap) so that we can like you back and follow your Facebook activity. Comment on and ‘share’ our posts! Feel free to connect with other Green Map projects on Facebook too. 

Note: There are other Facebook-like programs used globally, such as QQ.com in China and VK.com for Russia. Consider whom you are trying to target and where they live before deciding which platform to join. 
Video & Photo Sharing
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Youtube is one of the most widely used social media platforms available with over 4 billion views a day! Youtube allows users to create a channel to upload and share videos and comment on other videos. Tell the story of your map, via video-blogs, interviews, or slideshows. Make the first minute of your video especially interesting. Many people prefer watching shorter videos. Write an exciting introduction for the caption, too.

Global Promo: Visit http://youtube.com/greenmapsystem - you can of course watch, share, embed and favorite our videos. We’ll do the same for yours (email us the link!). 
There’s also a program specifically for nonprofits. You can stream live videos from your page, create Call-to-Action overlays that allow viewers to donate to you, and create a Donate Now button that can appear on all your videos. At the end of a video you can show both your website’s URL and Green Map’s (GreenMap.org). Learn more at: http://www.youtube.com/nonprofits 
Instagram 
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Instagram is a free, downloadable app. It allows users to take photos or videos with their phone, choose a filter to transform its look, and then post it to Instagram. You can share your Instagram photos on Facebook, Tumblr, Twitter and more. Post photos of locations on your maps, events you host, people you meet etc. You can add emojis to the image!
Pinterest
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Pinterest is a photo-sharing website with a distinctive bulletin-board-style layout. Users can create and manage image collections on various events or interests. Pins are useful because if somebody clicks on any pin, it will redirect them to the website the image (or Green Map!) is from. 

Green Mapmakers highlight a broad range of green living resources. Using Pinterest allows you to create theme-specific “boards” about aspects of green living, such as “Local/Seasonal Recipes” or “Favorite Picnic Spots,” “Local Nature,” etc.
Pinterest has a largely female user-base, mainly between 25 and 44. Its users are more likely to click on pins that are exciting and beautiful (perhaps despite the actual content), making it a good place to promote a green lifestyle and post things that are both specific to your mapmaking and broad to your green brand. You don’t need to update as often as other social media (the pins are not dated). 
Global Promo: “Repin” some of the pins we have on our boards at http://pinterest.com/greenmap. Explore our Pinterest for inspiration (we made global, local and theme map-related boards). 
Photo Sharing

Flickr. PhotoBucket. Picasa. These are just 3 of the many photo sharing websites available but these are the ones that are compatible with Open Green Map. You or the public can add photos to OGM sites by adding the image’s URL, as detailed on our platform’s Add Site, Route and Area forms. 
Tips for an Internal Social Media Guide

This is a list of guidelines for how social media would best be carried out by your project’s employee, volunteer, or intern. Here’s our list of rules and tips.
1. Keep in one document: YOUR Facebook/Twitter/Pinterest etc. username and password (optional, unless they are updating the page themselves)

2. Post high quality images, and if they include children, select images that protect the privacy of the individual (such as over the shoulder shots) unless you have a photo release signed by their parent.
3. Update your social media regularly. The more you post, the better. 
4. Keep it short and sweet. 

5. Create an easy to find folder with your logo and other commonly used images or style sheets.
We suggest you fill in the blanks to this “sheet” as a guide to hand to any employee:

Our standard way of referring to our organization is [insert]

Short way to refer to our organization is [insert]
(example: Green Map always has a capital G and M, and no s when referring to the organization)

Project names: [insert]

Other specific names we use: [insert]

1. Twitter:

Our username/handle is [insert]

Our password is [insert]

Common hashtags (themes) for tweets: [insert]

Avoid these topics: [insert]

2. Facebook:

Our username is [insert]

Our password is [insert]

Common themes for posts: [insert]

Formatting consistency: [insert]

3. Blogs:

The blog site we use is [insert]

Our username is [insert]

Our password is [insert]

Blog posts are usually [X] words and [X] paragraphs. The focus of posts ranges from [X] to [X]

Sign offs for blog posts are [X]: ex: Sincerely, Thank you, Best etc. 

4. Youtube

Our username is [insert]

Our password is [insert]

Videos are usually about [X] minutes or seconds long – always include logo, contact, URL?

5. Instagram

Our username is [insert]

Our password is [insert]

Photos usually are in [X] filter

6. Camra

Our username is [insert]

Our password is [insert]
Global Promo:

1. On Twitter, refer back to Green Map System by using #GreenMap and send messages to Green Map by using our handle @GreenMap (always capitalize G and M)

a. Follow us on Twitter: GreenMap and GreenMapNYC

2. Like us on Facebook: 

a. Green Map Page: Facebook.com/GreenMap 

3. Repin our posts on Pinterest: Pinterest.com/greenmap
Campaign Example

Here is an example of the strategy behind the Impacts Month social media campaign we ran in August 2013. We were inspired as we wrote this guide to see how we could use these tools together to maximize responses, etc.

Think about the main goals of your campaign. Ours were to (1) share impacts, (2) ask other mapmakers/web users to share their Green Map Impact stories, while (3) also promoting the expansion of our 2009 Impacts Book. We, therefore, tried to mention these three goals as much as possible in our campaign. 

1.The platforms we decided to use were Facebook, Twitter, and Pinterest. 

2. All posts were written and edited in one block of time (we used a Google Doc to co-write and edit them)
3. The actual posting is managed by Hootsuite (except Pinterest, our intern posts daily) 

4. We created a hashtag to direct all Campaign Traffic back to a certain webpage. Our hashtag is called #GreenMapImpact. It is posted on all our Facebook and Twitter posts. 

5. We created a “homebase” for this campaign, our Green Map Facebook Page. This means that all our Twitter and Pinterest posts directed web traffic back to our Facebook page for a more in-depth sharing of our impact stories. 

Remember, plan your campaign strategy before beginning your campaign and make sure to write out all posts before proceeding. This helps keep consistency and make sure you are staying on target. 

Our campaign planning process took 1 day to brainstorm, 1 lunch to discuss logistics, 1 day to summarize stories, 1-2 days of editing stories, ½ hour to update Hootsuite, and after that just 5 minutes a day to update Pinterest! It’s easy to plan and do, as long as you stick to our suggestions. Check in often and assess responses – spur more using the tips above. 
The Importance of Sharing
You’ll never know the places your maps can take you until you share it. Create and share PDFs of your printed maps (you can even hyperlink all of its web addresses without changing its appearance). Some Mapmakers update the map PDF without reprinting it to keep it fresh (and of course you can share a work-in-progress and get feedback and support for publication).

You can also share Open Green Maps via email by simply copying and pasting the link to your map or locating the “Email this Green Map” icon beneath each Open Green Map. In doing so you’re able to educate and motivate others to support sustainable living right in their own backyard and inspire people to add to your Open Green Map. 
Advisory: Posting pictures and details about children is sensitive. We suggest taking pictures of children over the shoulder, just of their hands completing a project, or only of the project itself, so their faces are not clearly visible. Be careful of what you post anywhere online about children and remember to obtain parental permission before posting identifiable photos. If you have young volunteers, guide them carefully in using Social Media, too. 
Help Improve Green Map’s Social Media Guide

This guide was updated in August 2013, and lightly updated in Summer 2017. New, easy to use social media tools are becoming available all the time. 
Share your tips and ideas and help everyone build excitement about their Green Maps. Share them over the Mapmakers' listserv by sending a message to greenmap@greenmap.org or write the office at info@greenmap.org. Or, add it to the Tool Center! Thanks so much. 

Produced August 2013 by Willow Rook and Emily Saltz, with Aaron Reiss and Wendy Brawer for Green Map System. Click links throughout for more information.
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